
Marketing is a key element in drawing 
potential travelers to a city. In Scottsdale, 
marketing helps distinguish the area 
from other warm-weather cities and 
showcases the community’s attractions. 

Travelers familiar with a city and its 
offerings – such as resorts, restaurants 
and activities – are more likely to visit 
than those who are not. According to the 
City of Scottsdale Visitor Inquiry Study 
prepared by Behavior Research Associates, 
84 percent of potential visitors who 
request information from the Scottsdale 
Convention & Visitors Bureau book a 
trip within 12 months.

The Scottsdale bureau is responsible for 
marketing the city as a premier tourism 
destination and offers resources includ-

ing visitor guides, concierge staff and a 
website with vacation packages, coupons 
and events. 

Marketing Essential for Tourism Success
By Melissa Matthews

New Commercials 
Showcase City on TV
By Robyn Moore

The Scottsdale Convention & Visitors 

Bureau is debuting new 30-second TV 

commercials to encourage leisure visitors 

to select Scottsdale for their next vacation. 

The first commercial features a chic, urban 

cowgirl roping diamonds in the sky in front 

of Pinnacle Peak Park. A second commer-

cial focused on golf will be completed this 

November.

“The commercials showcase our sophisti-

cated, vibrant city within the lush Sonoran 

Desert setting that our visitors come to 

experience,” said Rachel Sacco, president 

and CEO of the Scottsdale bureau.

The commercials will begin airing early 

next year in Chicago and New York, two of 

the top markets from which Scottsdale’s 

visitors originate. 

The first commercial can be viewed at 

www.ExperienceScottsdale.com.

The Scottsdale Convention & Visitors Bureau isn’t just for visitors. As a resident, 
you can find information on local events, new restaurants, discounts and more. 
Visit us online or stop by one of our visitor centers. Our services are free. For 
more information, call 480-421-1004 or visit www.ExperienceScottsdale.com.

There’s no doubt that Scottsdale has a diverse 
culinary scene with some of the best chefs in 
the nation. Here’s what fans of the Scottsdale 
Convention & Visitors Bureau’s Facebook page 
had to say about their favorite restaurants. 

LEEANN S. – “If I want cowboy steaks, I go to 
Pinnacle Peak Patio for a big, mouth-watering 
steak with cowboy music and two-stepping. 
But if I want Japanese, I go to Roka Akor and 
enjoy watching Robatayaki chefs at the grill!”

HEATHER W. – “It’s hard to pick just one, but 
one of my new faves is Metro Brasserie. It’s got 
a great atmosphere and fabulous food, without 
high prices. I highly recommend the mussels!”

MEGHAN S. – “It’s difficult to choose just one, 
but if you’re looking for great Mexican food 
with a beautiful outdoor atmosphere, the Old 
Town Tortilla Factory is a guaranteed winner.”

RON C. – “Visited the Palm Court for a roman-
tic evening while staying at the Scottsdale 
Resort & Conference Center. The restaurant 
was very impressive with a fabulous guitarist 
serenading the tables…The staff was very pro-
fessional and I wouldn’t hesitate to visit again.”
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WHY MEETINGS Ma� er

CALENDAR
Even�

Scottsdale Fashion Week 
at Scottsdale Fashion Square
Nov. 4-6
scottsdalefashionweek.com
Up-and-coming trendsetters, 
alongside renowned fashion 

designers, showcase their collections.

La Gran Fiesta at Scottsdale 
Center for the Performing Arts 
Nov. 4-7
scottsdaleperformingarts.com
An action-packed weekend of 
Latin music, food and fun, 

featuring live performances and family activities.

Women’s Half Marathon in 
Scottsdale & Tempe
Nov. 7
womenshalfmarathon.com
This inaugural event starts in 
downtown Scottsdale and 

boasts a women’s expo.

Scottsdale Festival of Greece 
at Scottsdale Civic Center
Nov. 12-14
azgreekfest.com
Experience the culture and 
ancestry of Greece with deli-

cious foods, live music, dancing and shopping.

Goodguys 12th Annual 
Southwest Hot Rod & Custom 
Car Nationals at WestWorld
Nov. 19-21
southwestnats.com
This event features more than 

2,000 hot rods, muscle cars and trick trucks.

ArtFest of Scottsdale at 
Scottsdale Civic Center
Nov. 20-21
888artfest.com
Enjoy 200 artists, local authors, 
live music and tempting foods.

For more information and a complete calendar of 
events, visit www.ExperienceScottsdale.com. 

SPECIAL ADVERTISING SECTION

Without face-to-face meetings, approximately 28 percent 
of current business in America would be lost. 
According to findings released from “The ROI of 

Business Travel,” a study supported by the U.S. Travel Association 
and conducted by Oxford Economics, business travel is key to 
driving revenue and strengthening the economy. 

This research is important to destinations such as Scottsdale 
where meetings are a vital part of the community’s economy. In 
fact, approximately 60 percent of Scottsdale and Paradise Valley’s 
resort business is associated with meetings.

Business meetings have a significant return on investment for 
companies. The study found that for every dollar invested in 
business travel, businesses experience an average $12.50 in 
increased revenue and $3.80 in new profits. Oxford Economics 
also found that curbing business travel negatively affects corpo-
rations, with the average U.S. business losing 15 percent of its 
profits in the first year of cutting trips.

U.S. business travel also is important in boosting the country’s 
economy. According to the study, business travel in the United States 
is responsible for $246 billion in spending and 2.3 million jobs.

Last year in Scottsdale, local hospitality businesses suffered greatly 
during the recession as many companies scaled back or cancelled 

meetings. In order to boost business, the Scottsdale Convention 
& Visitors Bureau is extending its marketing and sales efforts. 

In September, the bureau began running a new print ad that tar-
gets meeting planners and depicts the vibrancy and beauty of the 
destination to inspire planners to bring groups to Scottsdale. 

Additionally, the bureau is focusing on companies that have not 
previously held functions in the city, as well as associations, 
which have shown an increased interest in Scottsdale.

Study Shows Importance of Business Travel to Companies, Economy
By Melissa Matthews

Above: Business meetings and events, such as this one at the Camelback 
Inn, account for 60 percent of Scottsdale’s resort business.

Above: Pinnacle Peak Patio

Event Showcases Local Art and Fashion
By Robyn Moore

The 4th Annual Wearable ArtWalk will 

be held Thursday, Nov. 4. This free, 

Milan-inspired show will feature the fusion 

of art and fashion throughout downtown 

Scottsdale. Models will stroll through the 

Scottsdale Arts District in one-of-a-kind 

pieces of “art to wear” clothing and jewelry 

created by local artists.

The event runs from 7 to 9 p.m. and is 

hosted by the Scottsdale Gallery Associa-

tion. More than 20 galleries along Main 

Street, Marshall Way and Stetson Avenue 

will be in the spirit of the evening featuring 

provocative shows and exhibits. 

ArtWalks are a weekly Thursday-evening 

happening on the Scottsdale art scene. In 

celebration of Scottsdale Fashion Week, 

the Wearable ArtWalk will showcase not 

only the city’s art galleries, but also 

independent designers. 
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Economics said businesses receive an average of $12.50 
in increased revenue and $3.80 in new profits.
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would be lost without in-person meetings.
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customers after a meeting, compared to 16 percent without.

THE ROI OF BUSINESS TRAVEL

SCOTTSDALE VACATION 
RESOURCESScottsdale’s Best: 

Foodie Favorites

Above: The Scottsdale Convention & Visitors 
Bureau’s new TV commercial features the 
cowgirl from their print ad.

Above: Art enthusiasts enjoy the one-of-a-
kind paintings and sculptures found in 
downtown Scottsdale during ArtWalk.
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were distributed to potential visitors

�s�� ���������������V�I�S�I�T�O�R�S���C�A�L�L�E�D���O�R���E�
�M�A�I�L�E�D��
the Scottsdale bureau for destina-
tion information
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received more than 2.5 million 
page views

Source: Scottsdale Convention & Visitors 
Bureau; numbers from July 1, 2009 – 
June 30, 2010


