
Reach Qualified Customers for as Little as $300! 

The Scottsdale CVB’s highly successful online marketing campaign reaches thousands of qualified leisure visitors, meeting planners and 

travel agents every month. This year, the Scottsdale CVB is offering more opportunities than ever for you to reach potential customers in 

these lucrative segments. Simply choose your target audience, determine the frequency of your communication with them, and pick the 

price point that matches your budget. These exclusive, high-profile advertising opportunities are available only to Scottsdale CVB 

members. Join us today!

Contact: Josh Kenzer, Online Marketing Manger

jkenzer@scottsdalecvb.com or 480-949-6280

TRI PADVISO R ADVERTIS I N G CO - O P PROGR AM

The Scottsdale CVB has a new sponsorship agreement with 

TripAdvisor that allows us to place your advertisements on 

the Scottsdale, AZ destination page of TripAdvisor.com. This 

page receives an estimated 202,000 visitors and 475,000 page views 

a month. 

how the program works:
•	 Your banner ads (300x250 & 160x600) will run in rotation 

with two other co-op participants for one month on the 

Scottsdale Destination page of TripAdvisor.com.

•	 The banners will link to a page, determined by you, on your site.

•	 A signature photo of your business will be shown in the top  

three featured photos from the destination on the Scottsdale 

Destination page of TripAdvisor.com. For at least one week 

during the month, your photo will be in the number one position.

how to participate:

•	 Up to three members per month can participate at $2,000 per 

month.

•	 Choose the month(s) you would like to participate. Months are 

reserved on a first-come, first-served basis.

•	 Provide us with one 300x250 and one 160x600 banner ad that 

adheres to the TripAdvisor.com advertising specificataions by 

the listed materials deadline. (http://www.tripadvisor.com/

pages/ad_specs.html)

month materials deadline

July June 27, 2011

August July 25, 2011

September Aug. 22, 2011

October Sept. 26, 2011

November Oct. 24, 2011

December Nov. 21, 2011

January Dec. 22, 2011

February Jan. 23, 2012

March Feb. 22, 2012

April Mar. 23, 2012

May Apr. 23, 2012

June May 24, 2012
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As part of this program, your business can be featured on this page, 

increasing your company’s exposure. We link your listing directly to your 

site (or web page of your choice).
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LEISU RE VIS ITO R EMAI L  L AN D I N G PAGE

More than 80,000 travelers contact the Scottsdale CVB 

annually for destination information. To convert as many 

of these inquirers as possible into actual visitors, we created a 

successful email marketing campaign that maintains contact 

with these customers on a regular basis providing them with 

timely and engaging content. We’re changing the frequency from 

quarterly to monthly and will send only one email to all recipi-

ents. Here’s how it works:

After a traveler has requested the Experience Scottsdale visitors 

guide or downloaded travel materials from the CVB’s website, we 

send them a confirmation email to thank them for their inquiry 

and provide enticing information about the destination and our 

members. From this point on, the inquirer will receive Monthly 

Email Blasts from the CVB. Each email will highlight relevant 

topics and provide readers links to landing pages for more 

information.

These landing pages are available for member co-op participa-

tion. By signing up, members will receive one of four spots on the 

landing page to promote their package. The available months and 

themes are:

month theme

July 2011 Indoor Attractions

August 2011 Nightlife

September 2011 Dining

October 2011 Culture Shock (cool cultural treasures)

November 2011 Holidays

December 2011
Not available. Please see page 3 for opportunities 
for this month

January 2012 Warm Weather 

February 2012
Not available. Please see page 3 for opportunities 
for this month

March 2012 Spring Break

April 2012 Outdoor Adventure

May 2012 Summer Pools

June 2012 Summer Spa/Healthy Lifestyle

sponsorships
The cost to participate is $350 per listing on the splash page. 

Sponsors receive prominent placement with up to 25 words of 

copy, a photo and a link directly to their website or webpage of 

choice. The info or offer should relate to the theme of the month. 

This may include a theme oriented offer or an interesting fact 

about your property or business that relates to the theme.

Materials are due 2 weeks before the start of the month.

In addition to promotion via the monthly email, the page will be 

promoted across the ExperienceScottsdale.com website, blog, 

Facebook fan page and Twitter. The promotion of the page will 

often extend past the given month. Please plan your offer 

accordingly.
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As part of this program, your business can be listed on this page, increasing 

your company’s exposure to event attendees and visitors. We link your 

listing directly to your site (or web page of your choice).
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EVENT SPL ASH PAGE ADVERTIS I N G CO - O P PROGR AM

The Scottsdale CVB markets signature events using the 

following channels:

•	 Print advertising

•	 Experience Scottsdale Blog

•	 Online banner advertising

•	 E-mail blasts

•	 Public relations

•	 Search engine advertising

•	 Social networks like Twitter and Facebook

•	 Contests and promotions

The goal of this effort is to drive visitors back to the CVB website, 

www.ExperienceScottsdale.com, to learn more about all of our 

Scottsdale events. Specifically, we direct thousands of potential 

visitors each year to a dedicated landing page on our site to get 

more information on the event and on the destination. This page 

is called the Event Splash Page.

how the program works
•	 The CVB will set up a dedicated landing page for specific 

events (see event list at right).

•	 Advertisers supply a photo, 25 words of copy and a link.

•	 The CVB will market the event beginning six to eight weeks in 

advance through the start of the event.

•	 Materials are due two weeks prior to the start of the campaign.

signature events
How to Participate:

•	 Up to four members can participate on each event page at 

$1,200 per event.

•	 Choose the event(s) you are interested in from the list below.

•	 Supply materials by the listed materials deadline.

event materials deadline campaign dates

P.F. Chang’s Rock ‘N’ 
Roll Marathon

Nov. 16, 2011 Dec. 1, 2011 – Jan. 31, 2012

BCS Bowl Games 
(Insight and Fiesta)

Nov. 16, 2011 Dec. 1, 2011 – Jan. 6, 2012

Barrett-Jackson Nov. 16, 2011 Dec. 1, 2011 – Jan. 31, 2012

Waste Management 
Open

Dec. 1, 2011 Dec. 15 – Feb. 10, 2012

Spring Training Dec. 20, 2011 Jan. 3, 2012 – Mar. 30, 2012

Note: Dates are estimates and may be adjusted based on dates of 

actual events.
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M EETI N G PL AN N ER AN D TR AVEL TR AD E EMAI L  B L ASTS

Each quarter, the Scottsdale CVB sends a targeted email blast 

to more than 5,400 highly qualifi ed corporate, association and 

incentive meeting planners in our database. A separate market-

specifi c email blast is sent to more than 2,300 travel agents and 

tour operators who bring domestic and international leisure group 

business to Scottsdale. 

These email blasts feature content customized to each audience 

and include information on new product offerings, value-added 

specials and packages, and ideas for itineraries and activities. By 

sponsoring one or both of these emails, Scottsdale CVB members 

have the exclusive opportunity for prime positioning within the 

lucrative meetings and group travel markets.

sponsorship rate cop photo

Premium	(6	per	campaign) $800* Up	to	25	words Yes

Standard	(10	per	campaign) $300* Up	to	25	words No

*Cost is per quarter, per audience (meetings, travel trade)

uarter materials deadline launch date

Fall	’11 July	12,	2011 Aug.	9,	2011

Winter	’11 Oct.	11,	2011 Nov.	8,	2011

Spring	’12 Jan.	10,	2012 Feb.	7,	2012

Summer	’12 Apr.	10,	2012 May	8,	2012

 Customized email blasts thank 

meeting and group travel planners for 

their interest in Scottsdale and offer 

additional information on Scottsdale 

CVB members and tools for planning 

their next Scottsdale program.

 Personalized messages speak directly 

to meetings and travel trade clients who 

have indicated an interest in Scottsdale 

venues and destination information.

 Premium sponsors receive promi-

nent ad placement, a photo and up to 25 

words of copy with a link directly to 

your member listing on the Scottsdale 

CVB website.

 Standard sponsors receive up to 25 

words of copy to promote your business. 

Your	ad	links	to	your	member	listing	on	

the Scottsdale CVB website.

	 Your	audience	also	can	learn	more	

about upcoming Uniquely Scottsdale 

Events, contest promotions and great 

ideas to complete their group’s 

Scottsdale experience.
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TR AVEL D I RECT M EETI N G PL AN N ER CO - O P EMAI L  B L ASTS

To reach new meeting planners, the Scottsdale CVB works 

with	Travel	Direct	to	send	a	monthly	(Sept.	–	March)

targeted email to approximately 60,000 meeting planners. This 

email highlights up to four Scottsdale CVB members each month 

by allowing them to supply a photo and 50 words of copy to 

entice meeting planners with a discount, offer or promotion.

month materials deadline launch date rate

September Aug.	9,	2011 Sept.	6,	2011 $350

October Sept.	13,	2011 Oct.	11,	2011 $350

November Oct.	18,	2011 Nov.	15,	2011 $350

December Nov.	22,	2011 Dec.	13,	2011 $350

January Dec.	20,	2011 Jan.	10,	2012 $350

February Jan.	17,	2012 Feb.	14,	2012 $350

March Feb.	21,	2012 Mar.	13,	2012 $350

Single campaign ad listings are 

available on a fi rst-come, fi rst-

served	basis.	You	also	may	request	

to be on a waiting list if you would 

like to be considered for a second 

campaign. The waiting list also 

will be managed on a fi rst-come, 

fi rst-served basis.
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